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Luminor

The 2"d half of 2025 looks good on present trends
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Construction related manufacturing Is

doing fine again

Minerals

Rubber & plastics
Food

Printing

Timber

Textiles
Furniture

TOTAL

Paper

Installation & repair
Automotive
Equipment

Metal processing
Electrotechnics
Drinks
Electronics
Clothing

Chemicals

-15

-10

10

15

20

-16.0 -12.0 -8.0 -4.0

Pharma
Chemicals
Equipment

Timber
Furniture
Metalworking
Minerals
Metals
Drinks
Printing
Paper
Food
Electrotecnics
Plastics
Automotive
Textiles
Electronics

Clothing

0.0

4.0

8.0

Luminor

12.0



Timber processing looks into the future
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Manufacturing investment is picking up
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Preparing to build
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Regional export markets in general are
more favourable
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Service sector monthly data

2021=100, SMMA, in real terms
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Annual change, BMMA, in real terms, %
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Internal trade monthly data
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Soft Baltics

ESI indices in the Baltics Consumer confidence in the Baltics
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Latvia forecasts

Latvia: Macroeconomy indicators (% annual real changes unless otherwise noted)
2022 2023 2024 2025F 2026F 2027F

Private consumption 51 -1.0 0.5 0.9 2.3 2.4
Government consumption 2.4 7.0 7.0 15 1.7 2.8
Fixed investment -1.6 9.9 -7.2 9.2 3.3 2.5
Exports 114 -4.7 -1.6 4.7 3.6 4.7
Imports 9.9 -2.0 -2.4 5.2 2.3 3.6
Real GDP 1.8 2.9 -04 2.4 3.3 3.2
Nominal GDP (EURbN) 36.1 394 40.2 43.0 45.7 48.4
Unemployment rate, % 6.9 6.5 6.9 6.7 6.1 57
Consumer prices 17.2 9.0 1.3 3.9 2.7 2.4
Gross monthly wages 7.5 11.9 9.7 6.9 7.6 7.2
Current account balance, % of GDP -5.5 -3.9 2.1 -3.3 -3.5 3.0
General govt. budget balance, % of GDP -4.4 -2.2 1.8 -3.2 -3.0 2.7
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Global view from Oslo

GDP: Percent change from previous year

Country/region Weight PPP 2023 2024 2025e 2026e 2027e 2028e
World 3.6 3.4 3.1 29 3.4 35
USA 14.7 2.5 2.8 16 1.6 2.4 2.8
Canada 1.3 1.5 1.3 1.4 1.3 2.0 2.0
Brazl 2.4 2.9 3.2 2.2 1.5 2.0 2.5
Eurozone 0.0 0.7 0.9 1.3 1.1 1.5 1.5
UK 2.2 0.1 1.1 1.3 1.3 1.6 1.6
Sweden 0.4 0.0 1.0 1.3 23 2.2 2.1
Denmark 0.3 0.6 3.5 2.7 1.9 2.0 2.0
Mainland Norway 0.3 0.7 0.6 1.3 1.5 1.8 1.8
Switzerland 0.4 0.7 1.4 1.1 1.2 1.6 1.6
Russia 3.5 3.6 3.8 1.5 1.5 1.5 2.0
China 19.7 53 5.0 4.8 3.8 4.5 4.5
India 85 9.2 6.5 6.2 6.0 6.5 6.5
Japan 3.3 1.4 -0.1 0.6 0.8 0.8 0.8
South Korea 1.6 1.6 2.0 1.0 1.5 1.8 1.8
Others 26.6 3.2 3.4 3.5 3.5 3.8 4.0
Advanced economies 39.4 1.9 2.1 14 1.4 2.0 2.2
Emerging economies 60.6 4.7 4.3 41 3.8 4.3 4.4
Norway's trade partners 0.6 1.2 1.4 1.5 1.7 1.8

Source: LSEG Datastream, DNB Carnegie
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A note of caution

Kopbudzeta nodoklu ienémumu ikménesa un
kumulativa plana izpildes dinamika, %
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This looks bad, but in H1
real tax revenue growth
was ~3% while measured
GDP declined y/y in Q1.
So let’'s wait and see.
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Cutting expenditure will be difficult, but Luminor
fiscal dilemmas are solvable
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Economic geography Is super-conservative
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Each industry knows its place Luminor

Forestry + timber Engineering Building materials + glass fibres
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Thank you for your patience!
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